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Professor Birkinshaw's main area of expertise is in the strategy and management of large
multinational corporations, and on such specific issues as corporate entrepreneurship,
innovation, subsidiary-headquarters relationship, knowledge management, network
organisations, and global customer management. He is the author of eleven books,
including Reinventing Management (2010), Giant Seps in Management (2007),
Inventuring: Why Big Companies Must Think Small (2003), Leadership the Sven-Goran
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articles. He is active as a consultant and executive educator to many large companies,
including Rio Tinto, SAP, ABN AMRO, GSK, ABB, Ericsson, Kone, Exxon, WPP,
Bombardier, Sara Lee, HSBC, Akzo Nobel, Roche, Thyssen Krupp, UBS, PWC,
Coloplast, BBC and Novo Nordisk.
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Professor Birkinshaw is co-founder with bestselling author Gary Hamel of the
Management Innovation Lab (MLab), a unique partnership between academia and
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